
THE SMARTEST 
DRINK IN THE 
COOLER

A Mushroom Brand Deserves a group of FUN GUYS and GALS to help make them
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IT WAS GREAT MEETING YOU AT MAYFEST
Remember us? 

Ryan Forrest
Chief FUN guy and teller of bad 

dad jokes

Jordan Lacenski
Director of Marketing and living 

Progressive Commercial

Mary Beth Wortham
Senior Project Manager and 

wrangler of dreamers



YOUR SITE RIGHT NOW
A brand this good, quietly leaking demand.

1 Website lacks funnel opportunity. B2B and B2C capture needed.

2 Your homepage is missing a powerful story. A seventh generation farm 
story told could be more front and center.

3 Wholesale lives in the footer through a third-party form. No nav link. 
Buyers never see the door.

4 “Collab” sends visitors off your site to a third-party affiliate signup page.

5 No email capture on the homepage. You push subscriptions with no list 
and no welcome flow behind them.



FUNGI FIXES IT.
DEDICATED WHOLESALE PAGE
Own nav link, buyer pitch, case pricing, and a real inquiry form you own. No more third-party detour.

BACK-IN-STOCK + EMAIL ENGINE
Capture demand on sold-out SKUs, welcome flow, Klaviyo nurture, and a verified pixel.

HOMEPAGE REBUILT ON THE FARM
The seventh generation NC farm story above the fold, where it earns trust and sells cans.

RECIPE LEAD MAGNET
A free mushroom mocktail recipe book built from your blog. The recipe is the hook, the email is the harvest.

LIFESTYLE + PRODUCT SHOOT
Real cans, real farm, real people. Scroll-stopping hero imagery that replaces the AI art.



NEW SITE. VIDEO. RESULTS.
WELLNESS AUDIENCES   ·   SEARCH INTENT   ·   RETARGETING   ·   15-SEC VIDEO

WEBSITE LIFT
STORY TELLING + AUTHORITY

Redesign and rewrite of your website 

to include the story, the trust, the 

authority, better imagery, and a place 

to capture b2b and b2c interest.

GOOGLE
INTENT CAPTURE

“mushroom drink” · “lion’s mane drink” 

· “adaptogen seltzer.” Search + 

Shopping. You only pay per click.

VIDEO AD
15 SECONDS

Farm to can: mist over the mushroom 

beds, the harvest, the pour. Meta Reels, 

TikTok, and YouTube.



PRESS PLAY :)

https://docs.google.com/file/d/1_rnfUVuY2x3wnOAoWUSfqsK-Rja3zxQz/preview


The “Farm to Can” Film: 15 Seconds
Clean, earthy, modern. Warm acoustic over a soft beat. Reels · TikTok · YouTube.

0–2s
Mist rolls over the mushroom beds 
at the NC farm. Morning light, 
slow-mo.

3–7s
Hands harvest lion’s mane. Quick 
cuts: the brew, the canning line.

8–12s
The can cracks open and pours over 
ice. Condensation, golden hour.

13–15s
Logo card: “Sip smart. Feel the 
difference.” + mycobev.com.

One shoot feeds the ads, the site, the email flows, and 
social for a full season.

We know this is AI, but we could 
shoot it for real. 

https://docs.google.com/file/d/1X4XgC6QtpPXXKtgpRVknvyH8lE_kDkax/preview


Where You Are → Where You Should Be
Vegan, non-GMO, zero artificial anything. Your label is built for the natural channel. You are just not on the shelf yet.

TODAY
• Direct-to-consumer on 

Shopify

• Amazon listings

• Early retail doors via locator

• Organic Instagram + TikTok

• Affiliate program

1 Natural & premium
WHOLE FOODS · SPROUTS · THE FRESH MARKET

← START HERE

2 Regional grocery
Harris Teeter · Lowes Foods · Publix · Food Lion

3 Gyms, cafes & foodservice
Studios · coffee shops · campus retail

4 Mass & club
Target · Costco (regional)

Bonus: The Fresh Market’s HQ is in our backyard (Greensboro, NC). That is a warm intro we can actually make.
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LET’S EARN
YOU MORE
COOLERS.

$1.2M+ B2B pipeline, 9 mo

600+ leads, niche CPG

<$0.40 avg cost / click

WK 1–2
Discovery. Site audit. Free Meta 
ads audit delivered.

WK 3–4
Initial Site fixes live. Email 
capture on. Meta + Google 
launched.

MO 2
Film live. Retargeting on. First 
data in.

MO 3
Optimize. Walk into 
natural-channel buyers with 
proof.
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